May 13th – 14th, 2019

GREAT FUNDRAISING MASTERCLASS
with Alan Clayton

Great Fundraising is defined as large-scale income growth
increasing your income and impact by two, three or four times on
middle term with donors who stay with the organisation for a very
long time because they believe in the dream.
This masterclass is an outstanding opportunity to learn the
cultures, behaviours and leadership required for your
organization to achieve great fundraising and grow your
organisation and income significantly.

You will learn:
• The outcomes of the Great Fundraising research

and report. Interpretations of the research and its
application to real case studies.

The Great Fundraising
Masterclass is created
from the following sources:

Fundraising.

The Great Fundraising Research
and Report from Professors
Sargeant and Shang.

organisation’s mission, and vice versa.

Observation of over 350 case
studies of Great Fundraising
organisations worldwide.

help them become proud of their fundraising.

Consultants’ experience of over
twenty-five years in fundraising.

• How others have managed to achieve Great
• How to understand donors’ needs.
• How Great Fundraising can drive your

• How to unite organisations behind and

• How to generate investment in fundraising, and
what this investment can achieve.

• How your leadership and inspiration drives
fundraising performance.

Learning style

secret to innovation and growth.

The content of the Great Fundraising Masterclass
is formed by a unique mix of academic research
and case studies, with particular reference to the
Great Fundraising Report which you can download
from www.alanclayton.co.uk.

• To support a continuous learning culture as the
• To find the single proposition that unites and
drives your organisation.

• How to make decisions on the brand, proposition
and messaging that drives Great Fundraising.

• How to have a whole-organisation-fundraising culture.
• How to get all departments to support fundraising.
• How to focus your fundraising and stand out in a
crowded market.

Attending this in-depth, exclusive masterclass will
leave you with a list of ‘must-do’ actions to be
implemented immediately on your return. The
learning style is layered-design learning. This
mixes lectures, case studies with groupwork and
- It is just as apt
hands on ‘learn by doing’ exercises.
for a person to attend on their own as part of a group.
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strategy, donor insight and motivation and he has published much original research and theory. Alan is
a keen mountaineer, powerboat skipper and golfer and has a reputation for insight, inspiration and for
saying things others don’t dare to.

Join the Great Fundraising Masterclass
Masterclass
SIGN UP NOW

